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The music that for ten years bounced off the 
walls inside WhySound on Federal Avenue will 
soon fade away as its owner makes plans to 
close. 
WhySound owner Jett Fesler expects this 
year will mark the end of the intimate 49-per-
son venue and recording studio. After more 
than two years of ownership, it’s costing him 
too much financially and personally to keep it 
afloat, he said. 
“There aren’t enough people in the valley in-
terested in live music,” Fesler said. “It needs 
the studio and the venue to work.”
The small building is divided in two. It’s one 
part concert venue and one part recording stu-
dio. When Fesler purchased WhySound with 
his business partner, they divided responsibili-
ties. Fesler would spend 40-hour work weeks 
mixing and recording records upstairs and his 
partner would handle artist booking and mar-
keting for its twice-weekly concerts. 
Then more than a year ago, his partner stum-
bled back into drugs and they split, leaving 
Fesler overwhelmed, he said. 
Efforts to find booking agents and to train 
new employees were fruitless and the compa-
ny began to flounder financially. 
“It’s my fault; I should have known it would 
be as intense as it is,” he said. “I thought I 
could handle it for a bit.” 
While Fesler struggled to juggle both respon-
sibilities with the focus he said they require, 
the business needed more of his money, too. 
The hundred dollars or so once required to 
stay open no longer worked. 
“Since April or May, we’ve been having to put 
in a lot more than that — just a lot,” he said.
“It’s been incredibly stressful for both me and 
my marriage — and I love my wife more than 
WhySound.” 
Fesler said the couple plan to move to Salt 
Lake City in November, but he isn’t worried 
about the music scene in Logan. 
“I don’t think music is going anywhere,” 
Fesler said. “It does suck, though; WhySound 
has become an iconic spot.” 
“There are a handful of people up here that 
will not let music die,” he said.
— jacksonmurphy111@gmail.com
 @jackson1murphy
Utah.com claims Logan Canyon is “the scenic 
drive for fall foliage fanatics,” and Utah State 
University students don’t disagree. Camping, 
climbing and hiking trips abound under the 
Wasatch-Cache National Forest’s vibrant leaves.
 If one is lucky, they might catch a fish in the 
Logan River or see a family of elk amongst the 
foliage.
Logan Canyon, and the wildlife inside it, puts 
on an autumnal show for Cache Valley residents. 
But what is being done to protect it?
According to Jason Christensen, the director of 
Y2U, this corridor is a major passageway for 
deer, elk, wolves, and other animals that are be-
ginning to experience negative effects from be-
ing isolated in Yellowstone or the Uintas.
“The problem is that we’ve created these is-
lands of conservation, like Yellowstone, the Uin-
tas and the Grand Canyon,” Christensen said. 
“Wildlife populations are now becoming isolated 
because they aren’t able to safely travel amongst 
populations. This creates a problem with genetic 
diversity. We are starting to see inbreeding in the 
grizzly bears in Yellowstone because there is no 
genetic diversity through corridor travel.”
Y2U was founded in 2012 by John Carter, a 
PhD ecologist and Utah State University alumni. 
After living on a 900-acre wildlife preserve he 
established in Idaho, Carter realized there wasn’t 
enough being done in the wildlife corridor con-
necting the ecosystems of Yellowstone to the 
Uinta mountains. In addition to restoring the 
fish and wildlife population in this corridor, part 
of Y2U’s mission is to educate Cache Valley resi-
dents on the importance of habitat connectivity 
for wildlife.
“We feel like educating the youth is the only 
way we’re going to save this planet, as it seems 
like the older people have their minds set on de-
stroying it,” Christensen said. “Part of that edu-
cation is hiring student interns from USU to give 
them real field experiences.”
After graduating in conservation and resto-
ration ecology from Utah State University in 
May, Casey Brucker landed an internship with 
Y2U. After just one month, she was offered a 
see “Wilderness” PAGE 7
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END OF AN ‘ICON’
After 10 years, WhySound plans to close doors
By Mekenna Malan
NEWS STAFF WRITER
PHOTO BY Megan Nielsen
Jett Fesler has owned Logan music venue, record shop and recording studio WhySound for two years. This year, he decided it’s time for the 
studio to close its doors.
NEWS | Minding the gap
Voter registration is the first step in the GRC’s 
campaign to reconnect USU and Logan City.
see PAGE   2
PHOTO BY Megan Nielsen
Just south of First Dam, this house is tucked in the mountain amidst all the fall colors. See more photos celebrating the season on pages 4 and 5, or online at www.usustatesman.com.
STUDENT LIFE | Falling for Fall
Enjoy the changing season with these favorite 
activities.
see PAGE   3
SPORTS | Stuck in neutral
Aggie offense struggles in home loss to 
Colorado State.
see PAGE   6
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PHOTO BY Iain Laurence 
USU Students on a day trip to the brightly autumn-colored Logan Canyon- 2nd Dam Logan Canyon
N E W S
A CITY DIVIDED
GRC aims to bridge gap between USU and Logan City
For Bridget Brown, the annual voter registra-
tion drive put on by the Government Relations 
Council (GRC) is more important now than 
ever — because registered students can vote in 
the Logan City Council election on Nov. 7. 
Brown, the Utah State University Student 
Association student advocate vice president, 
said the election comes at a time when there is 
“a huge lack of communication” between the 
two entities. It’s a problem Brown said she and 
the GRC hope to fix after the new council is 
elected.
“Right now what we’re really doing is 
identifying issues that affect students and we’re 
doing all the research so that come November 
8 when our new city council is set and we have 
a new mayor set, we can kind of start hitting 
them hard,” she said.
Although Brown hopes to improve communi-
cation between Logan City and USU students, 
she said she is hesitant and unsure if the city 
council will be willing to listen to student 
concerns.
“I feel like, right now, if we were to go to the 
city council and say ‘We don’t like this, we 
don’t want this,’ they’re going to discount us 
and say, ‘Why should we listen to you? You’re 
in a constant turnover state where new 
students come and it’s always changing,’” 
Brown said. 
Holly Daines, an eight-year member and 
current chairwoman of the Logan City Council, 
said collaboration between the council and uni-
versity students is difficult due to “the nature 
of the transiency of students.”
Daines added the council has “tried reaching 
out a number of times” but faces the issue of 
student turnover.
“We both have good intentions, but by the 
time you get a relationship established, they’ve 
moved on, there are no elections, new offi-
cers,” she said. “I think it’s not for lack of 
trying, it’s maybe more the circumstances of 
students and student government positions’ 
turnover on a regular basis.”
However, Brown said she feels this is “the 
wrong outlook, in that students are constant 
and our needs are constant and we’re a part of 
the city, whether they like it or not.”
Two issues both the city and students continu-
ously face are parking and zoning around the 
university, Brown said. She added this is 
especially a problem for apartment complexes 
not officially owned by the university, but 
inhabited primarily by students.
“The current city council has done a lot to 
make zoning non-friendly to students,” Brown 
said.
In addition, Daines said the council “struggles 
with the over-occupancy issue,” referring to the 
city’s law which prohibits more than three 
“unrelated individuals” from living together. 
The law does not pertain to those who live in 
the city’s “campus residential zone,” which is 
defined on the city’s website as “adjacent to 
large educational centers such as Utah State 
University.”
Daines added the law is in place to keep the 
city orderly and convenient for families.
“Students may come and go at late hours and 
different hours,” she said. “There are just 
conflicts, different schedules.”
Although only 90 students registered to vote 
in this week’s registration drive, Brown still 
hopes students will share their concerns with 
the city council. The GRC has also designated 
two members to attend each city council 
meeting and represent students.
“Even if they don’t debate anything or have 
any part of the meeting, they just let the city 
council know that we’re here and that students 
are listening,” she said.
— alisonberg28@gmail.com
 @Alison_berg
By Alison Berg
NEWS SENIOR WRITER
PHOTO BY Erica McNeill
USU’s Government Relations Council holds a voter registration drive in The Taggart Student Center last week.
Only 30 percent at USU registered for emergency alerts
Utah State University’s emergency notification 
system isn’t reaching the campus community 
with the efficiency campus officials say it’s 
capable of — and it’s because students, staff 
and faculty just aren’t signing up.
The USU Code Blue Alert system can send 
notifications through email, voicemail, text 
message and through the university’s many 
digital channels. But messages too often find 
themselves unchecked in people’s email 
inboxes, USU emergency management coordi-
nator Judy Crockett said. 
“In email there’s no urgency,” Crockett said. “I 
want to protect them as much as I possibly can, 
and this is such a great tool.” 
When a Code Blue alert is sent, more than 
39,000 email addresses on file for the students, 
staff and faculty that make up the statewide 
USU ecosystem can be tapped, but individuals 
have to opt-in to receive texts or voicemails 
– and most haven’t. 
There are 9,491 numbers registered to receive 
phone calls and 7,638 registered for text 
notifications. In addition, those numbers are 
inflated by individuals who have multiple 
devices registered to the system. 
During the 2016-17 year, the university shut 
down three times because of heavy snowfall. 
Code Blue sprang into action with updates sent 
to phones and email. 
“We still had students showing up at 7 a.m. 
for class,” USU Police Department Capt. Kent 
Harris said. 
“Our concern,” Harris added, “is if and when 
something does happen, they’re not going to be 
notified and they’ll enter a situation they’re not 
prepared for.” 
The USU Police Department, along with the 
USU Emergency Management Department, do 
presentations, signup booths and awareness 
campaigns to get the campus community to 
sign up for Code Blue. 
“We can only educate somebody so much, 
then it falls to the student or the staff or 
faculty to move forward,” Harris said. 
A look to universities further south, though, 
may provide insights to the USU campus 
officials who are struggling to get people 
signed up — and point to a decade-old missed 
opportunity for USU. 
Before 2014, the University of Utah struggled 
to get its campus community signed up for 
texts and calls from its emergency notification 
system. 
“I had to wrangle up and convince people to 
sign up,” said Stuart Moffat, the associate 
director of Emergency Management Services at 
the U.
Moffat said the school tried everywhere it 
could think of to get the word out: all-day 
sign-up tables, newspaper ads, bus wraps and 
banners and only ever saw 20 percent of its 
campus community register. 
However, a visit from a Virginia Polytechnic 
By Jackson Murphy
NEWS SENIOR WRITER
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Logan has much to offer in the fall. As the 
weather cools down and the odor of pumpkin 
spice floats through the air, there are many 
student-friendly events and activities to 
experience in Cache Valley.  
A must-do activity during the fall is to drive 
through Logan canyon as it turns from green to 
red. Students can get that perfect fall Insta-
gram shot here.
“It’s prettier than anyone can describe,” said 
Meg McQueen, a Utah State University 
freshman. “The colors are brighter than anyone 
can tell you and the trees are so beautiful. 
Make yourself a canyon drive fall playlist of 
songs that you can listen to while driving and 
you will have a awesome day in the canyon.”
For a more “corny” experience, students can 
check out the corn maze at the American West 
Heritage Center. The maze is open daily during 
the fall season. This year the maze is shaped 
like a tractor.
“It was more complicated and big than I 
thought it would be,” said Michael Coulson, a 
USU freshman. “It’s a ton of fun though. 
Getting lost in a corn maze and trying to find 
your way out is a good way to bond with your 
friends.” 
The American West Heritage Center maze 
offers a student discount. If you bring your ID 
card, the cost of a ticket is $6. 
Students at the USU Living Learning Commu-
nity got into the spirit of autumn by having a 
pumpkin carving activity. Roommates Courtnee 
Cates and Madeline Measom carved a Utah 
State block “A” into their pumpkin. 
“We wanted to bring some school spirit into 
our pumpkin,” Cates said. 
Pumpkins are being displayed in the hallways 
throughout the building. 
“Carving pumpkins together definitely 
brought my roommates closer together and 
made us feel like a family,” Measom said.
 During this season, the obsession of pumpkin 
spice overcomes many. Around Logan, many 
restaurants offer seasonal pumpkin spice items 
for students to try. Local breakfast hangout 
Herm’s Inn is serving up pumpkin cream cheese 
pancakes.
Robyn Monk, a chef at Herm’s, said she is 
“very inspired by fall.” 
Angie’s Restaurant is offering pumpkin 
cheesecake for a limited time. The Beehive Grill 
has pumpkin gelato and Johnny O’s Donuts has 
pumpkin cake donuts. Around campus, 
students can get pumpkin flavor shots mixed 
into their italian sodas or hot drinks. 
Fall-centric events will be happening all 
month long around campus. Students can look 
forward to attending Artober on the 12th, 
which will feature local musicians, artist, and 
food with all proceeds going to hurricane aid.  
USU will also be showing “Hocus Pocus” for 
an outdoor movie night on the 12th. 
The biggest event this month will be the annu-
al Howl. This year’s theme is “Welcome to the 
dollhouse.” Students can purchase a ticket to 
the Howl for $15 in the TSC card office. 
For more information on fall events around 
Logan and to add your own events, students 
can visit usustatesman.com/events.
— shelby.black@aggiemail.usu.edu
 @shelbsterblack
PAGE 3WEEK OF OCTOBER 10, 2017
PUMPKIN SPICE AND 
EVERYTHING NICE
PHOTO BY Cameo Tamala
Students can carve pumpkins to celebrate the fall season.
S T U D E N T  L I F E
By Shelby Black
STUDENT LIFE WRITER
PHOTO BY Iain Laurence 
USU Students on a day trip to the brightly autumn-colored Logan Canyon- 2nd Dam Logan Canyon
PHOTO BY Sydney Oliver
U.S. Highway 89 under the changing leaves of Logan Canyon.
GRC aims to bridge gap between USU and Logan City
PHOTO BY Erica McNeill
USU’s Government Relations Council holds a voter registration drive in The Taggart Student Center last week.
Only 30 percent at USU registered for emergency alerts
During the 2016-17 year, the university shut 
down three times because of heavy snowfall. 
Code Blue sprang into action with updates sent 
to phones and email. 
“We still had students showing up at 7 a.m. 
for class,” USU Police Department Capt. Kent 
Harris said. 
“Our concern,” Harris added, “is if and when 
something does happen, they’re not going to be 
notified and they’ll enter a situation they’re not 
prepared for.” 
The USU Police Department, along with the 
USU Emergency Management Department, do 
presentations, signup booths and awareness 
campaigns to get the campus community to 
sign up for Code Blue. 
“We can only educate somebody so much, 
then it falls to the student or the staff or 
faculty to move forward,” Harris said. 
A look to universities further south, though, 
may provide insights to the USU campus 
officials who are struggling to get people 
signed up — and point to a decade-old missed 
opportunity for USU. 
Before 2014, the University of Utah struggled 
to get its campus community signed up for 
texts and calls from its emergency notification 
system. 
“I had to wrangle up and convince people to 
sign up,” said Stuart Moffat, the associate 
director of Emergency Management Services at 
the U.
Moffat said the school tried everywhere it 
could think of to get the word out: all-day 
sign-up tables, newspaper ads, bus wraps and 
banners and only ever saw 20 percent of its 
campus community register. 
However, a visit from a Virginia Polytechnic 
PAGE 4 WEEK OF OCTOBER 10, 2017WEEK OF OCTOBER 10, 2017
PHOTO BY Sydney Oliver
PHOTO BY Sydney Oliver PHOTO BY Rachel Turley
PHOTO BY Rilee Scoresby
PAGE 5WEEK OF OCTOBER 10, 2017
PHOTO BY Rilee Scoresby
PHOTO BY Lauren Romero
PHOTO BY Rachel Turley
PHOTO BY Holley Stringham PHOTO BY Sydney Oliver
PHOTO BY Autumn Dunda
S P O R T S
PAGE 6 WEEK OF OCTOBER 10, 2017
After victories over San Jose State and BYU, 
confidence in Utah State football was riding 
high. USU came into Saturday’s game versus 
Colorado State tied for first place in the Moun-
tain West.
The Rams put the Aggies in their place.
The offense managed only 212 yards for the 
game, with senior QB Kent Myers finishing with 
152 yards on 17-29 passing and one touchdown. 
No Aggie eclipsed 20 yards rushing in the game, 
and only five separate receivers hauled in a re-
ception during the contest.
“We did not win the game in the trenches and 
there was not much else to the game than that,” 
head coach Matt Wells said. “Their offensive line 
dominated our D-line and their defensive line 
dominated our O-line.”
Before a 22-yard touchdown reception by La-
juan Hunt long after the game had been decid-
ed, the Aggies’ only source of points came via a 
blocked punt and subsequent return for a touch-
down by DJ Nelson. The block was USU’s fourth 
of the season, easily the most in the country, 
with no other team totaling more than two.
“A blocked punt is a huge momentum swing in 
a game,” Nelson said following the game. “We 
believe we’re going to get that punt … It’s some-
thing we practice and it’s something we believe 
in.”
Meanwhile, the Colorado State offense steam-
rolled for much of the game, gaining over 500 
yards and 29 first downs. Senior QB Nick Ste-
vens threw for 293 yards on 22-31 passing with 
two touchdowns. RB Dalyn Dawkins ran for 121 
yards on 21 attempts, while fellow RB Izzy Mat-
thews tallied 84 yards on 20 carries with one 
touchdown. WR Michael Gallup, who torched 
USU for over 100 yards receiving in the two 
teams’ meeting last year, followed up the effort 
with 88 yards on seven receptions. 
“There was some good flashes and there were a 
lot of bad flashes,” junior safety Gaje Ferguson 
said. “A good word would be inconsistency.”
Colorado State jumped out quickly, outscoring 
the Aggies 17-0 in the first quarter, and scoring 
24 points before USU was able to find the end-
zone.
“It’s amazing what rhythm can do when you 
make a couple of plays or get a 3-and-out, but 
we didn’t start that way,” Ferguson said. “All the 
rhythm was with Colorado State.”
The game could go a long way to deciding the 
outcome of the Mountain division in the MW. 
Colorado State avoids San Diego State out of the 
West division, and hosts Boise State on Novem-
ber 11. At 2-0 in conference play, the Rams have 
a clear inside track to the MW title game.
Following the loss, Utah State would need sev-
eral prayers answered to contend for a division 
crown. With six total games left on the schedule, 
bowl eligibility will be the main focus for the Ag-
gies, with USU requiring three more wins to 
qualify.
“We know what it feels like to have a losing 
season and we put a lot of stress and emphasis 
on not being that this year,” Ferguson said. “It 
means a lot to us, a lot of prideful guys that want 
to be great. Winning football games, that’s what 
we are here to do.”
Utah State’s next game will be homecoming 
next Saturday versus Wyoming.
— daniel.b.hansen@aggiemail.usu.edu
 @TheGrandDanny
AGGIES GET RAMMED
USU offense has no answer in 27-14 home loss
By Daniel Hansen
SPORTS SENIOR WRITER
PHOTO BY Rachel Turley
Running back LaJuan Hunt, Jr. gets tackled by two CSU defenders on Saturday. The Rams’ defense came into the contest allowing an average of 426 yards per game, but held the Aggies to just 212 yards. 
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NOW HIRING DRIVER GUIDES 
2018 SUMMER IN ALASKA
Paid Local CDL Training
Best Compensation Package
$500 Travel Bonus
Housing Available
Visiting Utah State campus:
Oct. 16th - Career Services (outside)
Oct. 17th - TSC Lobby
Oct. 18th - Career Services (outside)
Future Events: Oct. 30- Nov. 3 & Dec. 4th-8th 
Apply Online: www.alaskacoachtours.com
907.612.0348    jason@alaskacoachtours.com
Institute and State University spokesperson 
set the ball rolling in a different direction. 
A room full of campus officials sat together at 
a table in early 2014 while the university 
police chief walked them through an active 
shooter scenario. The exercise allowed 
university officials to practice and discuss their 
response to such a crisis.  
“I assume you have an emergency alert?” 
Moffat said the Virginia Tech official asked. 
Virginia Tech was rocked by a massacre in 
2007 that left 32 people and the gunman 
dead. The official, according to Moffat, 
explained that the institution’s emergency 
alert system had been opt-in at the time — 
just like the U. 
The official said Virginia Tech’s notification 
system was one of the reasons it was met with 
such heavy scrutiny at the time of the shoot-
ing. A state panel organized to review the 
school’s handling of the shooting chastised the 
school’s response, which it said lead to a 
higher loss of life.  “We didn’t alert people at 
the right time,” Moffat said the official told the 
U’s administration. 
“Right at the table, the president looked at 
the vice president and said, ‘Make it happen,’” 
Moffat said. “That was a big day for us.” 
The U had a prototype for a new opt-out 
approach in six months and debuted the new 
system in late 2014. The update requires 
action from faculty, staff and students before 
they use the campus information system. 
There’s no way around the window except to 
insert one to three cell phone numbers for 
emergency alerts – or to opt out, which people 
can review once a year, Moffat said. 
The U now touts a system with roughly 98 
percent of its campus community signed up to 
receive text messages. 
Moffat said the change was a paradigm shift 
in how the university can spread information 
in an emergency.
“In this day and age, it would be hard for a 
higher education institution to defend an 
opt-in strategy,” he said. “For us, it took the 
president as our champion to prioritize the 
change.” 
But a decade ago, Crockett said, USU officials 
shied away from an opt-out system. 
“I don’t know the reasoning why,” she added. 
“I would love to see it mandatory.” 
Farther south, Brigham Young University still 
registers more numbers to its emergency 
notification system than USU and the private 
university accredits its numbers to test 
notifications. 
BYU spokeswoman Carri Jenkins said the 
school has around 50 percent of its students, 
staff and faculty signed up to receive text 
message alerts in case of emergency. Those 
numbers, she said, usually rise after the school 
sends out two yearly test notifications, which 
bump registration for the system by 10 percent 
each time. Although, USU also sends out two 
emergency notifications each year, according 
to the 2017 Annual Campus Security and Fire 
Safety Report. 
To learn more about Code Blue and to sign 
up, visit here. 
“We want to keep our students informed,” 
Harris said. “We want to keep them safe — 
and to be safe is to be informed.”
— jacksonmurphy111@gmail.com
 @jackson1murphy
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full-time position as the organization’s ecologi-
cal technician. Brucker has helped Y2U imple-
ment three different projects so far.
“I finished up a project with the Bear River wa-
tershed where I was taking water quality sam-
ples and checking them for E. coli,” she said. “I 
was also doing a sage grouse tag project, and I 
also helped put cameras up in Paris, Idaho 
where we are doing a predator survey. I’m going 
to start writing grants and doing advocacy and 
outreach soon.” 
Brucker said it is very fulfilling to work with an 
up-and-coming environmental organization 
with a good cause.
“Yellowstone to Uintas combines science with 
education and advocacy,” she said. “They take 
the science and make it useful. It’s one thing to 
write a paper and another thing to actually take 
action.”
Having Logan Canyon and other places for out-
door recreation near Utah State is a factor many 
students consider in deciding to enroll in school 
there, Brucker said. She finds it important to 
preserve the wildlife and ecosystem of Cache 
Valley, as it is of great value to its residents.
“All of our education efforts are created with 
future generations in mind,” Brucker said. “Stu-
dents at USU may stay here and have their kids 
grow up here. We have to ask ourselves, ‘What is 
it going to look like? What can we do to preserve 
this?’”
With over 20 current projects, Y2U is constant-
ly seeking community members and students to 
volunteer, help with projects, and perform a cru-
cial role in the preserving of the lands we call 
home. Projects listed on the organization’s web-
site include working with off-highway vehicles, 
forest management, watersheds, grazing, trap-
ping, mining, and oil drilling.
“We have quite a few young people who are 
starting to work for us, and even just volunteer,” 
Christian said. “Volunteers are what make it 
work. They are what make Y2U happen. We are 
working together to make Logan a better place 
for people and wildlife.”
Christian wants students to go outdoors, get 
connected, and establish a relationship with 
their public lands. Volunteering with Y2U is one 
way students can make a difference.
“We all have access to these places, but they are 
getting degraded by timber harvesting or graz-
ing. These are places we could be recreating if 
people knew more about them,” he said. “We 
are constantly looking for students to get in-
volved, regardless of their field. We need people 
to be involved because everyone has got a piece 
in this.”
Y2U works with issues of logging and ex-
traction on public lands, as species like lynx and 
wolves require an unfragmented habitat to 
thrive. But the lower portion of the Yellowstone 
to Uintas corridor is largely private land, which 
creates a more complicated problem for Y2U in 
trying to create wildlife connectivity.
“One of our biggest projects right now is build-
ing wildlife-friendly fencing on private ground,” 
Christensen said. “The top wire is barbless, and 
there’s 12 inches until the next wire. This keeps 
the deer from getting caught in it and there’s 
enough room for foxes to go underneath. The 
fencing gets lowered to the ground during the 
winter so wildlife can pass over it.”
At 14 thousand dollars a mile, most ranchers 
and private land owners can’t afford to imple-
ment it, Christensen said. By identifying choke 
points and migration routes and putting in miles 
of wildlife-friendly fencing, Y2U creates a part-
nership with private landowners so they can 
work together toward a common goal.
“We are really trying to change the stigma 
about communication with environmental 
groups,” Christensen said. “Most environmental 
groups are all about fighting, usually through 
litigation, against the forest service, the BLM, 
and the ranching community. We are trying to 
figure out ways to come up with solutions with-
out litigation, working together with agencies 
that are very much understaffed and underfund-
ed and can’t manage what they are charged with 
managing.”
Once the organization has its foot in the door 
with private landowners, Y2U members can 
start talking about how to preserve the land for 
recreation without coming off as threatening.
“We are trying to be a face of conservation they 
actually trust,” Christian said. “We are there to 
help them and provide them with fencing. We 
want these landowners to reach out to us with 
questions or ideas and no longer have it be con-
servationists versus private landowners. We 
would love if volunteers even wanted to come 
out and help us install the fencing.”
Christian said the best part of working on a lo-
cal, regional issue is the difference he is making 
in the outdoor areas he has played in since he 
moved to Cache Valley at 3 years old.
“I got involved with Y2U after finding out I 
could take the skills I learned in the College of 
Natural Resources and turn that into protecting 
the placed I ski in, hike through and camp in,” 
Christian said. “If you get involved as a USU stu-
dent, you are bettering the places where you can 
then go recreate. You’re helping protect wildlife 
you can drive up the canyon and view with your 
binoculars.” 
Individuals who want to be involved with Yel-
lowstone to Uintas Connection can join the or-
ganization’s email list or sign up to volunteer at 
yellowstoneuintas.org. All projects are open for 
students to help.
— mekenna.malan@gmail.com
 @kennamalan
“Wilderness” FROM PAGE 1
PHOTO BY Kyle Todecheene
The Y2U group has a number of ongoing projects that focus on understanding and conserving the corridor between Cache Valley and Yellowstone.
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Letters should be limited to 400 
words. All letters may be shortened, 
or rejected for reasons of good 
taste, redundancy or volume of simi-
lar letters.
 
Letters must be topic-oriented. They 
may not be directed toward any 
individuals. Any letter directed to a 
specific individual may be edited or 
not printed.
No anonymous letters will be pub-
lished. Writers must sign all letters 
and include a phone number or 
email address, as well as a student 
identification number (none of which 
is published).
Letters representing groups — or 
more than one individual — must 
have a singular representative clearly 
stated, with all necessary identifica-
tion information. 
Writers must wait 21 days before 
submitting successive letters -- no 
exceptions.
The Statesman editors reserve the 
right to not print every letter to the 
editor. But all letters will be pub-
lished online.
 
Letters can be hand-delivered or 
mailed to The Statesman the TSC, 
Room 118, or can be emailed to 
statesman@aggiemail.usu.edu, or 
click www.utahstatesman.com.  
Letters to the editor  
Candy corn is an abominable lie. It is definitely 
not candy, and it is surely not corn. By any sub-
jective standard, it is only trash. During the next 
month, multitudes upon multitudes of candy 
will be available for the taking. Wasting money 
on candy corn would be a travesty.
Did you know that candy corn was actually in-
vented on purpose? Unlike potato chips or Co-
ca-Cola or chocolate chip cookies, where the 
accidental inventor made a simple mistake and 
discovered something entirely delicious and 
amazing, someone woke up one day with the in-
tent to go out and make the culinary equivalent 
of a cooled ball of hot glue. They decided that 
even though they would give the “candy” a 
strange design of orange, white, and yellow 
stripes (which look nothing like the kernel of 
corn some people insinuate it resembles), they 
would still only give it the bland flavor of a piece 
of gum that has been chewed for several hours. 
Then, after having finished melting down plas-
tic toys into a candy corn mold, they decided 
that, yes, the American public would love getting 
this stuck in their teeth for several days. Further-
more, they then determined the best marketing 
strategy for the supposed candy was calling it 
“Chicken Feed,” with the tagline “something 
worth crowing for.” Seriously. Chicken feed. 
Something worth crowing for. While I fully ac-
knowledge that candy corn is an infinitely better 
name for a piece of plastic candy, it’s still terrible, 
and I want nothing to do with any candy that 
got its beginning as “chicken feed.”
If you find yourself at some Halloween party, 
and you find several bowls of candy, one of which 
is a bowl filled solely with candy corn, what do 
the other bowls have to be filled with for you to 
completely ignore the candy corn bowl? Literally 
anything. As long as any of the bowls contains 
anything remotely resembling candy, that bowl 
full of candy corn is going to stay there through 
December. And therein lies the damning evi-
dence that candy corn is straight trash. Despite 
the stuff being immediately pulled from shelves 
come November 1, you’ll invariably find a bowl 
of it somewhere in the middle of March.
Leave it there.
— @TheGrandDanny
Office debate: Is candy corn good?
by Daniel Hansen
Senior sports writer
by Ellie Hampton
Statesman marketing manager
The fact that people can have such startlingly 
strong opinions about a candy flavor so subtly 
noticed that it is often described as marshmal-
low or even literal sugar cane is beyond me.
The redeeming qualities of candy corn are four 
fold — texture, taste, price, and festivity. Candy 
corn is one of the most fun candies to snack on. 
Its creamy, fondant-like marshmallowy vanilla 
goodness makes it an addictive treat that for 
some reason you cannot stop eating. Which is 
okay, because you can buy a 5-lb. bag of them on 
Amazon for as little as $15, which is the equiva-
lent to maybe three of those tiny assorted party 
mixes of candy at Walmart.
Possibly the most redeeming quality of candy 
corn is festivity. The fall and Halloween colors 
make it so darn cute for your community candy 
bowl — and have you seen the babies dressed as 
candy corns? C’mon, adorable.
Haters of candy corn, often in an act of protest 
towards the sweet roommate who puts candy out 
for everyone, may choose to leave the bowl un-
touched for months and months — emphasizing 
another one of candy corn’s endless amazing at-
tributes which is its long shelf life. And before 
you can combat that with some overly exaggerat-
ed expression of disgust and claims of “too many 
artificial ingredients” let me just remind you that 
Hostess and McDonald’s both still serve billions 
of customers a day and I refuse to believe you are 
not one of those customers. 
People like candy corn because it reminds them 
of their childhood trick-or-treating. We still eat 
it now during the holidays to transport us to our 
childhood, where the holidays were simpler and 
filled with fun instead of experiencing the holi-
days of 2k17 filled with stress and slutty HOWL 
costumes. However, assuming that people so 
averse to candy corn can actually enjoy a nice 
holiday celebration might be too broad of a 
claim. I can only imagine these people, with 
their extreme disdain for plain, sugary, cream-fla-
vored candy must also have the same particulars 
for celebrating the holidays in general. These 
Scrooges should not be trusted with dictating 
our holiday traditions. It should be left to us, the 
level-headed happy people — those of us who 
stick to the four main food groups: candy, candy 
canes, candy corns, and syrup.
— @EllieHampton2
Help us settle this dispute on Twitter at @UtahStatesman, and be sure to check out our fall issue photo gallery 
online at usustatesman.com
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T H E  B O A R D
FOR ADVERTISING CONTACT:
STATESMAN@USU.EDU
435.797.1775
Connect 
members of 
the Aggie 
community 
and provide a 
voice for all 
through 
impactful, 
relevant and 
diverse 
multimedia 
coverage.
MISSION STATEMENT
Lung Cancer? 60 or Older? If So, You and 
Your Family may Be Entitled To A Signif-
icant Cash Award. Call 888-737-1846 To 
Learn More. No Risk, No Money Out of 
Pocket.
Personals
Meet singles right now! No paid operators, 
just real people like you. Browse greetings, 
exchange messages and connect live. Try it 
free. Call now: 800-359-2796.
Pets
GOT AN OLDER CAR, VAN OR SUV? 
Do the humane thing. Donate it to the Hu-
mane Society. Call 1-800-849-1593.
Misc. For Sale
Bored? Like to laugh? Need water to sur-
vive? If you said yes READY SET COME-
DY PODCAST is for you!
Houses For Rent
Charming home with a fantastic, central lo-
cation in downtown Logan!  Close to USU!  
With an updated kitchen, new carpet, new 
bedroom flooring, an outdoor fire pit and a 
great back porch, this home will go quickly! 
Call/text for additional information and to 
set up an appointment! 435-760-8717 
www.utahrealestate.com/1475738 
Email amandahester16@gmail.com
Automotive
 
DONATE YOUR CAR, TRUCK OR 
BOAT TO HERITAGE FOR THE 
BLIND. Free 3 Day Vacation, Tax Deduct-
ible, Free Towing, All Paperwork Taken 
Care Of. CALL 1-800-360-4120.
Got an older car, boat or RV? Do the 
humane thing. Donate it to the Humane 
Society. Call 1- 800-849-1593.
Building Materials
METAL ROOF/WALL
Panels, Pre-engineered Metal Build-
ings. Mill prices for sheeting coil are at a 
4 year low. You get the savings. 17 Colors 
prime material, cut to your exact length. 
CO Building Systems 1-800-COBLDGS 
(ucan)2of4.
Miscellaneous
DISH TV. 190 channels. $49.99/mo. for 
24 mos. Ask About Exclusive Dish Features 
like Sling®and the Hopper®. PLUS High-
Speed Internet, $14.95/mo. (Availability and 
Restrictions apply.) TV for Less, Not Less 
TV! 1-866-360-6959.
Moving Out of State? We Will Match or 
Beat Any Price Guaranteed! Prices Start 
at Only $799. Quality Moving Companies 
Only. CALL Long Distance Movers for 
FREE Quote 1-877-703-3816.
C L A S S I F I E D  A D S
DENTAL Insurance
Physicians Mutual Insurance Company
A less expensive way to help get
the dental care you deserve
If you’re over 50, you can get coverage for about $1 a day*
Keep your own dentist! NO networks to worry about
No wait for preventive care and no deductibles – 
you could get a checkup tomorrow
Coverage for over 350 procedures – including cleanings,
exams, fi llings, crowns…even dentures
NO annual or lifetime cap on the cash benefi ts you can receive
FREE Information Kit
1-888-919-4729
www.dental50plus.com/utah
*Individual plan.
Product not available in MN, MT, NH, RI, VT, WA. Acceptance guaranteed for one insurance policy/certificate of thistype. Contact 
us for complete details about this insurance solicitation. This specific offer is not available in CO, NY;call 1-800-969-4781 or 
respond for similar offer. Certificate C250A (ID: C250E; PA: C250Q); Insurance Policy P150 (GA: P150GA; NY: P150NY; OK: 
P150OK; TN: P150TN)
6096C                                                                     MB16-NM001Gc
@UtahStatesman
@UtahStatesman
/UtahStatesman
Follow us on:
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This Thanksgiving!
You can give a delicious Thanksgiving
dinner to a Hungry and Homeless 
person for Only $1.98!
Salt Lake City Mission will serve delicious ham or 
turkey and dressing, mashed potatoes with gravy, 
vegetables, a roll, a big piece of pie and a drink. Your 
gift will also provide clean clothes, hygiene kits, 
life skills, education, employment opportunities, 
counseling  and so much more to the needy. We expect to 
serve over 40,000 meals this 20th Annual Holiday Season.
o$19.80 provides 10 delicious Thanksgiving dinners
o$27.72 provides 14 delicious Thanksgiving dinners
o$55.44 provides 28 delicious Thanksgiving dinners
o$108.90 provides 55 delicious Thanksgiving dinners
o$198.00 provides 100 delicious Thanksgiving dinners
o$542.52 provides 274 delicious Thanksgiving dinners
o$1,083.06 provides  547  delicious Thanksgiving dinners
o$5,000 or my best gift of Other $_________________
Name_____________________________________
Address___________________________Apt.______
City/State/Zip______________________________
If Credit Card, #_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
Exp. Date: _______ Signed:______________________
For more info or to make a gift online visit www.saltlakecitymission.org
A good meal is often the first step to a new life!
You will receive a tax-deductible receipt.
Please mail your gift today!
Salt Lake City Mission
PO Box 142, SLC, UT 84110-0142
“Providing real change 
not just spare change since 1993”
Costs are approximate, include operation 
expenses and may be used for programs to 
help the homeless throughout the year. 
We never sell your name. 
Not Affiliated with The Rescue Mission of Salt Lake
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homecoming  week
2 0 1 7
Back In Blue
October 8-14
www.usu.edu/homecoming/schedule
MONDAY  10/9
Lunctime Activity/Giveaways | 11AM | TSC Patio
Street Painting | 5 PM | TSC Roundabout
TuesDAY  10/10
Powder Puff Preliminaries | 10 AM- 1 PM | Quad
SAA Tailgate | 6 PM | ORP Parking Lot
Women’s Volleyball | 7 PM | Wayne Estes Center 
Powder Puff Finals | 8 PM | Maverik Stadium
WednesDAY  10/11
Aggie Icecream w/ Mr. USU Contestants | 11 AM | TSC Patio 
Mr. USU | 7 PM | TSC Ballroom
ThursDAY  10/12
Farmers Market | 10 AM - 3 PM | Quad
Artoberfest | 4 - 6:30 PM | Caine Courtyard
Outdoor Movie - Hocus Pocus | 7:30 PM | Old Main Hill
FriDAY  10/13
Lunchtime Activity/ SAA | 11 AM | TSC Patio
Homecoming Dance | 9 PM | Fieldhouse
True Aggie Night | 11:59 PM | Block A
SaturDAY  10/14
Homecoming Parade | 10 AM | Main Street
Football Game vs Wyoming  | 2:30 PM | Maverick Stadium
A D D  Y O U R  E V E N T  AT  U S U S TAT E S M A N . C O M / E V E N T S
TUESDAY, OCTOBER 10
Corn Maze on the Farm
4:00pm
 4025 U.S. 89 Wellsville 
WEDNESDAY, OCTOBER 11
THURSDAY, OCTOBER 12
Bear River Haunted Amazing Race
6:00pm
5610 North 4600 West Bear River City 
North Logan Farmers Market
9:00am
475 E 2500 N North Logan 
Sammy Brue
7:00pm
30 Federal Ave Logan 
Wyoming Cowboys at Utah State 
Aggies Football
12:00pm Maverik Stadium
Haunted Hollow
7:00pm
4025 U.S. 89 Wellsville 
Earthestra at WhySound
7:30pm
30 Federal Ave Logan 
Live Critter Feeding
4:00pm
1400 Old Main Hill Logan 
Wait Until Dark
7:30pm $10.00
2505 South Highway 89 Perry 
Big Bands
7:30pm
 Perfromance Hall 
Corn Maze on the Farm
4:00pm
 4025 U.S. 89 Wellsville 
Overcoming Writer’s Block
10:30am
Merrill-Cazier Library
FRIDAY,  OCTOBER 13
SATURDAY,  OCTOBER 14
MONDAY,  OCTOBER 16
The Center for Growth and Op-
portunity
1:30pm ECC Auditorium
Helicon West Open Mic Night
7:00pm
Free
255 North Main Street Logan 
How to be an Anti-Racist with Dr. 
Ibram X. Kendi
6:30pm
 0185 Old Main Hill Logan 
Bear River Haunted Trail
7:00pm
5610 North 4600 West Bear River City 
Corn Maze on the Farm
4:00pm
 4025 U.S. 89 Wellsville 
October 10
National Decorate 
a Cake Day
#NationalCakeDecoratingDay
Many professional cake decorators started their 
careers as hobbyists. It allows you to express yourself 
in edible form.  We make or purchase decorated 
cakes for many of life’s events, from baptisms and 
birthdays to weddings and anniversaries. Decorated 
cakes help carry out the theme of any party or event.
